Introduction
Franchising is a method that most entrepreneurs can use to get involved in businesses that have proven record of financial performance in the relevant industries. My research is based on finding the best franchisor which I can explore using my finances and those of my investor group. I will research on three companies namely the 7-Eleven Inc, Krispy Kreme Doughnut and RE/MAX LLC. From the three, a decision to invest in any one of them depends on the information obtained concerning the nature of their business, history and the financial performance. To solve this problem, I made use of the entrepreneur.com website to find some of the top franchises which one can buy. I then choose three of them according to my capacity to buy provided that relevant research resources are available in our library database. According to my findings, the information 7-Eleven LLC was the best company to buy for the purpose of franchising. 
Findings
Nature and Benefits of Franchises
A franchise is a technique where the owner of a business expands it by distributing the goods and services using a licensing relationship. This kind of a relationship is important because the one who does an analysis of franchising business and makes a decision to buy it does so based on the fact that the franchise has a proven track record of success and there are no chances that the company will fail to make profits. The benefits of such an arrangement include the worldwide advertising and promotion of goods and services dealt with. The franchisor is in charge of the advertising campaigns and the franchisee benefits from the same. The franchisor also assists the franchisee with a range of activities including general and administration operations (Brown, 2014). 
I can run such businesses successfully because I have worked in several functional areas like sales, management, and marketing. This has equipped me with relevant knowledge and skills to operate this franchise efficiently. 
7-Eleven Inc.
This franchise operates in the store industry where it stores fresh food and private labels. The parent company is situated in Japan but enjoys the strongest presence throughout the Asian region. The company as well has about 589 stores in Australia and 1,429 of them in Mexico. When there is a new store concerning this company, it is added to its chain global network after duration of every two hours. The management of this company realized the importance of franchises and shifted the corporate ownership of the firm to a fully owned franchise. Almost 77% of the US and Canadian stores which belong to this company have been franchised so far (7-Eleven Inc., 2013). The low initial investment cost of the company is about $37,550 and the high cost is $1,149,900. The total sales of the company have been and continue to increase each fiscal year. Provided more stores are opened each year, the sales are going to increase tremendously. 
The financial requirements of this franchise include an initial investment of $ 37,550-$1,149,900. The net-worth requirement of the franchise is $100,000-$250,000 whereas the liquid cash requirement is $50,000-$150,000. 
The level of support provided by the company fall under three broad categories. They include the ongoing support that has purchasing of co-ops, meetings, field operations, Internet, security, newsletter, and grand opening. The second one is the marketing support that entails co-op advertising, national media, ad slicks, and regional media. Finally, there is support training that can either be onsite, at the headquarters, or at the local training centers. The franchises are available in Japan, Asia region, Australia and Mexico. 
Krispy Kreme Doughnut
This is a firm operating in the first food industry. Since it was initiated, the company has been selling coffee and sweet treats but the most important is the hot original glazed doughnut which has been in existence since the company started its operations in 1937. It started franchising in 1947. Several other shops approximately 1,000 are found across the world selling this doughnut. Whenever the doughnut is served, it is hot and fresh giving the customers the feeling the love most. The ingredients used in the used when making the doughnut are unique and this is the reason it has remained unique in the industry (Kazanjian and Joyner, 2004). The franchise has been performing well financially since the time it started its operations. For instance, in the fiscal year 2016, its revenues increased from $490.3 million to $518.7 million which is an increment of 5.8%. The operating income and net income also increased by 8.0% and 7.6% respectively. The firm is doing well financially and there are signs of doing much better in the years to come. 
The financial requirements of the company include an initial investment of $275,000-$1,911,250. The liquid cash requirement is $300,000-$3,000,000. These are the essentials to be considered while having the franchise idea in mind. Relevant ongoing fees are also applicable. For instance, an initial franchise fee of $12,500-$25,000, an ongoing royalty fee of 4.5% and an Ad royalty fee of 1.5% are relevant. 
The finance options provided by the firm offer an in-house financing to cover for the equipment. The support options under the ongoing category include newsletter, meetings, toll-free line, grand opening, Internet, security and field operations. The marketing support includes the national and regional media. Finally, the onsite training takes about 65 days; the one at the headquarters takes 15 days while the additional training is at the training stores. The franchise has stores within and outside the United States. It has locations in the US, Canada, UK, Hong Kong, Indonesia, Japan, Kuwait, Mexico, Philippines and UAE among others. 
RE/MAX LLC
The company was founded in 1973 by Dave and Gail Liniger in Denver. The company invests in real estate agents and has now become a global network operating in more than 95 countries. It currently has approximately 97,000 real estate agents. In the course of their operations, founders of the company introduced an agent-centric model who was entitled to high commission splits. The RE/MAX system has various agents in many countries where the company is operating. These agents are in full control of their businesses and are also in charge of their office expenses because they function under the influence of a commission concept (Harkins and Hollihan, 2004). The company is the best choice for people who want to invest in real estates in different parts of the country. The financial performance of RE/MAX is impressing given that the revenues have been increasing from year to year. For the last five years, revenues have been increases only that there was a slight reduction between 2015 and 2016. The operating income increased from $70.758 to $72.579 whereas the net income also increased from $16.655 to $22.737. 
The financial requirements for the franchise include an initial investment of $37,500-$225,000 and a liquid cash of $35,000. There is also an ongoing fee in regard to the franchise fee which amounts to $15,000-$32,000. However, the ongoing royalty fee is not constant and varies from time to time. 
The financing options include an in-house financing which covers the franchise fee. The firm also offers support options just like other companies which are in the franchising business. The ongoing support includes the newsletters, toll-free line, meetings, grand opening, security, internet, and field operations. It offers marketing support including the national media, Ad slicks, and regional media. It also has training at the headquarters of about 31 hours and additional training either online or at the classroom when demanded. 
Ranking of the Franchise Options 
From the options I have researched, my ranking is 7-Eleven Inc, Krispy Kreme Doughnut and RE/MAX LLC respectively. 
Conclusions
From the findings, solving my initial problem of finding the best franchisor entailed finding the information about the companies from the library database sources as well as the respective company websites. To make a decision about the best franchisor, the track record about the company financial performance is crucial. Like the case of 7-Eleven Inc. is the best choice because of the detailed information available about it. The company is specialized in the storage of fresh food worldwide a service which most companies are in need of. Buying such a business opens several opportunities for me as the investor as I have the skills to manage similar businesses as I have handled several similar areas. 
Recommendations
To implement the information I have discussed in my findings, it is imperative that the franchise of interest is researched on extensively especially concerning its recent financial performance. The financial performance of a company is crucial because it shows how a company has performing since it was initiated. The data shows how the trend of revenues and if it is increasing annually, that is a better company to buy. The same scenario applies to the operating and net income. With increased trends, the indication is that the company is financially performing. In my ranking options I had already identified, I started with 7-Eleven Inc, Krispy Kreme Doughnut and RE/MAX LLC respectively. This means that I prefer 7-Eleven Inc. compared to the other companies. Financial information is important because no franchisee wants to lose his finances and the aim is to benefit from the services provided. If the information is scary it is better to abandon that decision early. All the aspects of finance including operating and net income must show a positive trend. Therefore, invest in a company only if the company has a reputable track record. These are the compelling reasons I decided that I will buy the 7-Eleven franchise as it meets the entire important criterion. 
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